15th International exhibition
of equipment and technologies
for woodworking and furniture production
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l Unique
audience

3 issues a total circulation of 9 000
copies with repeat visits provides
maximum coverage of audience.

Content
updated

Every day at the trade fair
distributed new issue of Newsletter
with the results, announcements,
interviews, presentations.

Best
CPM

The number of effective contacts
during the four exhibition days
reaches 17,000.



Unique audience
Woodex is the leading industry
wnnnex event of international importance in
Russia where well-known

manufacturers and suppliers
demonstrate up-to-date equipment

1417  &A4 MOSCOW ;g technologies for woodworking,

NOVEMBER RUSSIA  furniture production and utilization
of wood leftovers.
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Lesnaya Industriya. Daily

In 2017 for the first time at the Woodex trade fair will be
distributed newsletter «Lesnaya Industriya.Daily»

14 November 3 daly issues
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Updated content every day

The «Woodex-2017» editorial office will work every day at the Woodex trade fair.

Editors will continuously prepare the news that the next morning can be read in
the fresh newsletter «Lesnaya Industriya. Daily».

NEWSLETTER
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RESULTS ANNOUNCEMENTS - GED'S PRESENTATIONS
of the previous day of trade fair events interviews

of new equipment
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At all the At information In the every hall QR-codes in all
entrances and desks in every hall of the trade fair exhibition areas
registration desks of the trade fair



Effective advertising

Effecti ‘D 1 ))) four contacts
ective frequency 3 + ) four
of advertising appeal ! the audience
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Max Reach Package

MAX _ the gre_atest amo.unt minimal
|i REACH ™= of effecég/ﬁt:gt\;ertmng costs
4 =17000=98318 +7000 + (500 x4)
exhibition effective visitors repeat participants
fays contacts Visits for 4 times

Prices for advertising in the official newsletter
of the «Woodex-2017» trade fair

Max Reach
Ad places / Euro sl 12 1o WEBS REREN o
november november november 4 issues euro
First cover 1 600 1 600 1 600 3 800 223
4th cover 1 500 1 500 1 500 2 800 164
Full page 1 000 1 000 1 000 2 300 135
. 1/2 of page 650 650 650 1 500 88
Inside
1/4 of page 450 450 450 1100 64
1/6 of page 280 280 280 750 44

* Cost per mille - cost per thousand advertising impressions (22 000 impressions)

% Discount for «Lesnaya Industriya» 1 00/
journal’s advertisers o



